Health &
Awareness Calendar:

Key Observances to Spark Authentic Engagement
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® National Healthy Weight Week (Jan 19-25)

Data Privacy Day

‘%" Pro Tip:
Reintroduce Your Mission in a Fresh Way

Start the year by reminding your audience why your work matters. Reintroduce your mission using a short, inspiring video
or carousel that highlights your impact areas, values, or community focus. Consider refreshing your pinned posts, profile
bio, and highlight covers to align with the new year. Include staff or client voices to create a strong emotional connection
and set the tone for the year. Also, include posts centered on how to access services for people who are new to the
organization and eligibility to obtain those services.
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Monthly &§ Weekly Observances

e Black History Month
e National Cancer Prevention Month

e Teen Dating Violence Awareness Month
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o American Heart Month

e National Burn Awareness Week (Feb 2-8)

® School Counseling Week (Feb 3-7)
® Random Acts of Kindness Week (Feb 15-20)

® National Eating Disorders Week
(Feb 23-Mar 1)

‘%" Pro Tip:
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Strengthen Reach with Themed Hashtags and Timely Trends

Continue pairing your posts with relevant awareness month hashtags, but also explore seasonal or trending formats that
authentically align with your brand’s tone. Avoid trends that feel gimmicky. Instead choose ones that allow your mission
and message to shine. Strategic use of awareness-driven and culturally relevant content can boost engagement and

discoverability.
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Monthly & Weekly Observances

National MS Education Awareness Month
National Nutrition Month

Brain Injury Awareness Month
Developmental Disabilities Awareness Month
Child Life Month

National Kidney Month

National Colon Cancer Awareness Month
Social Work Month

National Women'’s History Month
Problem Gambling Awareness Month

MS Awareness Week (Mar 9-15)

Sleep Awareness Week (Mar 8-14)

National LGBTQ Health Awareness Week (Mar 16-20)

National Drug & Alcohol Facts Week (Mar 17-23)

‘%" Pro Tip:
Use Employee Spotlights to Inspire and Retain

Feature staff members to celebrate their contributions, but add a professional development angle. Share quotes or career
milestones throughout the year to show how your organization invests in people. These posts not only build internal morale
but also highlight your organization as a meaningful place to work and grow.
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(At Sunset)
National World Autism
Walking Day Awareness Day

Monthly & Weekly Observances 6 B, 9 Q 10

Autism Acceptance Month passover Ends
. (At Nightfall) National
Global Volunteer Month / National Volunteer Month Tl Al Youth HIV/AIDS
World Health Day Screening Day Awareness Day

National Donate Life Month
National Minority Health Month 14 16 17
Sexual Assault Awareness & Prevention Month
Alcohol Awareness Month
National Child Abuse Prevention Month
I;Iatlf)nal Stress Awareness Month @ 6 22 %’
esticular Cancer Awareness Month 4 D
Parkinson’s Awareness Month Earth Day

Administrative DEA National Drug
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National Counseling Awareness Month
National Public Health Week (Apr 6-12)

Black Maternal Health Week (Apr 11-17)
National Volunteer Week (Apr 19 - 25)

National Infertility Awareness Week (Apr 20-26)
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‘%" Pro Tip:
Prioritize Accessibility in Your Content

Ensure your posts are inclusive by adding captions to videos, alt text to images, and using high-contrast colors in graphics.
Accessible content helps everyone engage with your message and reflects your organization’s commitment to equity and
inclusion. Consider developing multilingual content when appropriate based on the populations and communities you
serve. These small steps go a long way in broadening your reach.
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Monthly & Weekly Observances

National Mental Health Month

National Trauma Awareness Month

National Nurses Month

National Teen Pregnancy Prevention Month

Skin Cancer Awareness Month

National Stroke Awareness Month

Lupus Awareness Month

Asian American & Pacific Islander Heritage Month
Foster Care Awareness Month

Older Americans Month

Global Employee Health & Fitness Month
National Prom Graduation Safety Month

Public Service Recognition Week (May 5-11)
Maternal Mental Health Awareness Week (May 5-11)
National Nurses Week (May 6-12)

National Hospital Week (May 11-17)

National Prevention Week (May 11-17)

‘%" Pro Tip:

Humanize Your Impact with Real Voices
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Create content buckets with themes to help humanize the brand. Things like "my why" from staff, "a moment that changed
me" from clients, and "what community means to me" from partners. These types of content series will help create
consistency and provide value at all three levels of your organization -- client, staff, and community.
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Monthly &§ Weekly Observances

e Alzheimer’s & Brain Awareness Month
e Aphasia Awareness Month

e World Infertility Awareness Month

e PRIDE Month

e Men’s Health Week (Jun 15-21)

e Community Health Improvement (CHI)
Week (Jun 8-12)

‘%" Pro Tip:
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Share Actionable Resources That Empower Your Audience

ol

Juneteenth

19

B »

World Blood
Donor Day
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National PTSD
Awareness Day

National HIV
Testing Day

Consider tying resources to seasonal needs to get more meaningful content in front of viewers at opportune times which
will help position the organization as an educator not just a service provider. Offer practical tools like checklists, guides, or
quick tips that encourage wellness or awareness. To modernize your approach, share these as carousel slides,

infographics, or downloadable PDFs linked in your bio or stories. Consider also posting extended versions of these

resources on your website to support long-term searchability.
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Independence Day
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Monthly &§ Weekly Observances

e National Minority Mental Health
Awareness Month

e Disability Pride Month
e Maternal & Child Health Month
e Social Wellness Month

e UV Awareness Month
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World Friendship Day

Hepatitis Day National Intern Day

‘¥ Pro Tip:
Celebrate Community Partnerships and Collective Wins

Summer is a great time to highlight collaboration. Showcase stories of community events, partner programs, or local
initiatives where you made an impact together. These posts not only show your involvement but also position your
organization as a connector within the community.
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Monthly &§ Weekly Observances

e National Minority Donor Awareness Month

e National Wellness Month

‘¥ Pro Tip:

@

International Day
of the World's
Indigenous People

16

i 30

Grief
Awareness Day

x4

Non-Profit Day

Women's
Equality Day

L 31

International
Overdose
Awareness Day

TUE

AN 4

National Night Out

11

@ 19

World
Humanitarian Day

26

National Got
Checked Day

Incorporate User-Generated Content for Authenticity

Encourage your followers, volunteers, or program participants to share their own experiences or photos and tag your
organization. Create templated questions to help guide and incentivize participation. Reposting this type of user-generated
content (with permission) provides authentic storytelling while strengthening community engagement and visibility.
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Senior Citizens Day

28




20
26 ‘ SEPTEMBER

Monthly & Weekly Observances

Childhood Cancer Awareness Month
Prostate Cancer Awareness Month
National Food Safety Education Month
National Suicide Prevention Month
Blood Cancer Awareness Month
National Recovery Month

Thyroid Cancer Awareness Month
Gynecologic Cancer Awareness Month (GCAM)
Healthy Aging Month

National Service Dog Month

National Deaf Awareness Month
Hunger Action Month

National Preparedness Month

National Suicide Prevention Week (September 7 - 13)

‘¥ Pro Tip:
Collaborate on Educational Campaigns with Partners

Go beyond single shared posts. Co-create educational series or social campaigns with partner organizations that align with
your mission. Collaborative campaigns help expand your reach and establish your organization as a leader in
coalition-based advocacy.
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® SIDS, Pregnancy & Infant Loss Awareness Month IS LY B encetevly  (ammozpivinay

® National Substance Abuse Prevention Month
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® World Blindness Awareness Month World Make a

® National Physical Therapy Month

Menopause Day Difference Day

® Bone & Joint Health Awareness Month
® National Bullying Prevention Month 25 ‘ 28 @ 29 9 31
® World Menopause Awareness Month
® Mental lllness Awareness Week (Oct 5-11) st

Responders Day World Stroke Day Halloween
® Red Ribbon Week (Oct 23-31)

‘¥ Pro Tip:
Turn Data Into Storytelling with Visuals

Use data storytelling to educate your audience during awareness months. Share statistics paired with visuals or
infographics that clearly show your organization’s impact or community need. Include client friendly takeaways from the
data that demonstrates what it means for the people and communities you serve. Consider having a staff member voice
what this data means through short videos. This type of visual storytelling transforms data into something memorable and
persuasive.
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Monthly & Weekly Observances " @% b

e Stomach Cancer Awareness Month Diwali Veterans Day World Kindness Day
® National Hospice & Palliative Care Month

15 19 20 21
e American Diabetes Month &

® Lung Cancer Awareness Month
World Great American National Survivors

. o Phil hi D P ity D S ki f Suicide L D
e National Pancreatic Cancer Awareness Month HEIEIEE IR mekeout of sulcide toss Bay

e National Alzheimer's Disease Awareness Month o 24 26 28
® National Sexual Health Month @

® National Family Caregivers Month »
® Children’s Grief Awareness Month e
® National Homelessness Awareness Month

® [International Stress Awareness Week (Nov 3-7)

® Hunger & Homelessness Awareness Week (Nov 14-22)

‘¥ Pro Tip:
Use Video Storytelling to Drive Emotion and Action

Video remains the top-performing content format. Capture short, vertical clips that highlight personal stories or
behind-the-scenes moments from your team. Authentic, documentary-style videos perform well across platforms and
inspire meaningful engagement from viewers.
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Giving Tuesday

International Day
of Persons with Hanukkah Begins International
World AIDS Day Disabilities (At Nightfall) Volunteer Day

Monthly & Weekly Observances ﬁﬁﬁ 10 11 @ 12

Hanukkah Ends

e Seasonal Affective Disorder Awareness Month Human Rights Day (At Nightfall)

e Universal Human Rights Month 19
e National Safe Toys & Gifts Month
® Inclusive Schools Week (Dec 7-11)

First Day of Winter

(Hibernal Solstice) Christmas Day Kwanzaa
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New Year's Eve

‘¥ Pro Tip:
Express Gratitude, Highlight Your Impact, and Preview What's Next

End the year by celebrating your community and your impact. Pair a heartfelt “thank you” message or short recap video
spotlighting this year’s key wins, milestones, or lives touched with a forward-looking note about what's ahead. This blend of
gratitude, impact, and anticipation keeps your audience connected and excited to continue the journey with you into the
new year.




